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press release  

 
Resorts World Sentosa reveals WEAVE — Singapore’s newest 
tropical design-forward lifestyle destination showcasing Asia-

first flagship experiences 
 

Spanning three interconnected levels, WEAVE redefines the destination experience through 
biophilic architecture, sensorial landscapes and a curation of  

new-to-Singapore concepts  
 

 

Artist impression of WEAVE,  a design-forward lifestyle destination home to Asia-first retail and dining 
experiences. PHOTO CREDIT: RESORTS WORLD SENTOSA. 

SINGAPORE, 1 July 2025 – Resorts World Sentosa (RWS, 圣淘沙名胜世界) unveils WEAVE (薇福 wēi fú), 

a striking architectural landmark and design-forward lifestyle destination that is now open to all. With an 
expanded reveal of its biophilic features and extraordinary lineup of new Asia and Singapore exclusive 
brands, WEAVE is poised to transform the island’s lifestyle scene later this year. From nostalgic local bakes 
and hawker-inspired fare to lush greenery and design elements shaped by the island’s natural and cultural 
heritage, WEAVE is anchored in Singapore’s vibrant identity while offering a fresh canvas for local, regional 
and global brands to shine. 
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As the next major milestone in RWS’ transformation journey, WEAVE has been reimagined as a design-led 
sanctuary where architecture, nature and immersive experiences converge across three levels of 
interconnected spaces – elevating the guest journey at this premier lifestyle hub. 

Where architecture and nature intertwine 

A masterpiece in itself, WEAVE is designed by award-winning architectural firm Benoy and acclaimed 
landscape architects from ICN Design, drawing inspiration from the island’s natural topography. 
Strategically positioned as a dynamic gateway, WEAVE’s central location connects guests across the resort 
and iconic attractions to create an immersive journey from day to night.  

Designed as a modern lifestyle and community enclave, the bold new space embraces Singapore’s tropical 
island-city identity with curated greenery, asymmetrical shopfronts and outdoor refreshment zones. It 
embraces soft curves, layered landscaping and open-air walkways that harmoniously blend the indoors 
and outdoors, encouraging fluid movement and natural flow. The architecture fosters a multisensory 
journey, shifting from a cool, shaded botanical valley on the lower floors to a vibrant floral terrace.  

Across three interconnected levels and over 20,000 sqm of space, WEAVE’s biophilic design uses lush 
foliage as an integral part of the overall experience. With cascading plants linking levels, sustainable 
roofing for daylight and ventilation and materials echoing the island’s geological forms, WEAVE embodies 
a seamless fusion of culture, climate and community. 

Home to specialty shops, WEAVE’s Lifestyle Villas feature expansive glass façades that open gracefully to 
nature, while housing multi-storey decks. Overlooking animated, street-like corridors adorned with 
greenery and seasonal activities, the decks create vibrant spaces where community and nature come 
together. 

“WEAVE represents a pivotal milestone in our RWS 2.0 transformation journey as we reimagine how 
guests experience luxury and leisure in one seamless environment,” said Ms Lam Xue Ying, Vice President, 

Singapore Oceanarium & Destination Experience (副总裁, 新加坡海洋生态馆与品牌体验策划部). “It is 

a space designed to inspire ease and exploration, where every corner sparks wonder and extends an 
invitation to linger. Whether guests are visiting for a day of thrilling experiences, culinary discovery or 
quiet respite, WEAVE brings these moments together in a way that transforms each visit into something 
profoundly restorative and endlessly captivating.”  

ICN Design’s Director Henry Steed and Senior Landscape Architect Ling Uraiwan add: “Our landscape 
design for WEAVE draws deeply from Resort World Sentosa’s island spirit, a tropical escape perched 
between the forest and the sea. We have choreographed the terrain to reflect this ‘islandness’ with 
natural lines, flowing as rivers do, plants reflecting the lushness of the forest, with the richness of the 
valleys and the freshness of the sea. The landscape, indoors and outdoors, transports visitors to this 
natural sensory realm, a botanical sanctuary not to be found in the city, evoking a genuine getaway 
feeling.” 

For more information of WEAVE’s design features, please see ANNEX A. 
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WEAVE is built with sustainability in mind. PHOTO CREDIT: RESORTS WORLD SENTOSA. 

Sustainability at the core of the WEAVE experience 

WEAVE is also a living demonstration of sustainable architecture. In line with RWS’ commitment to 
becoming a carbon neutral destination by 2030, WEAVE integrates innovative green infrastructure and 
environmental strategies.  

WEAVE’s outdoor cooling strategy combines multiple automated innovations that enhance guest comfort 
while reducing energy use. To support natural ventilation, weather sensors monitor indoor micro-climates 
and work in tandem with high-volume, low-speed (HVLS) fans and jet fans to optimise airflow across 
shared spaces. An innovative heat pump technology repurposes byproduct from RWS hotels' hot water 
generation to create cooled air, lowering reliance on conventional mechanical cooling. This is 
complemented by improvements to the existing ethylene tetrafluoroethylene (ETFE) roofing, which 
reduces solar heat gain by up to 80%, significantly easing the demand on cooling infrastructure. 

The transparency of the ETFE roofing allows for ample natural light to enter for the greenery to thrive, 
while reducing heat gain and minimising energy consumption for indoor lighting. These sustainability 
initiatives reinforce RWS’ position as a Global Sustainable Tourism Council-certified destination and affirm 
its continued investment in shaping a regenerative and resilient tourism experience.  
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“WEAVE was envisioned as a living, breathing sanctuary, an architecture of movement, light and 
landscape. We sought to dissolve boundaries between indoor and outdoor, inviting guests to slow down, 
explore and reconnect with nature through spatial moments that surprise, shelter and inspire,” said Azaria 
Lee, Project Director at Benoy. 

As RWS continues its transformation into a next-generation lifestyle and tourism destination, WEAVE 
stands as a powerful symbol of what is to come, a space where architecture is alive, experiences are 
intentional and every visit sparks new possibilities. From day to night, from nature to connection, WEAVE 
invites guests to return, explore and rediscover the island resort through a new lens of design, 
sustainability and delight.  

For more information of WEAVE’s sustainability features, please see ANNEX B. 

 

Artist impression of Moutarde. Moutarde offers modern interpretations of French classics including 
grilled meats, stews, quiches and charcuterie. PHOTO CREDIT: RESORTS WORLD SENTOSA. 

Asia-exclusive debuts, global flagships and beloved Singapore brands 

WEAVE will welcome an exceptional mix of international icons and beloved local brands, each curated to 
elevate its dynamic landscape of immersive and novel experiences. Local favourites like Old Seng Choong, 
Chatterbox and Brisa will join hands with global names launching first-in-Asia concepts at WEAVE.  

Global fashion house Coach will mark its presence at WEAVE with a new concept store featuring various 
visual elements that are being executed for the first time globally. The space will also house Singapore’s 
first Coach Coffee Shop, offering all-day breakfast, sandwiches, its signature soft serve program and a 
curated coffee and tea selection, bringing the brand’s expression to life. 
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Luxury vacation-inspired apparel brand Vilebrequin will open its largest store in Asia at WEAVE. Inspired 
by Jules Verne’s iconic sci-fi classic 20,000 Leagues Under the Sea, the concept offers an immersive 
underwater experience, with cascading water-inspired installations and marine-inspired design. The 
flagship will house the brand’s full resort collection for men, women and children, alongside limited-
edition exclusives and personalisation services, all wrapped in the effortless elegance of Saint-Tropez style. 

Among the standout additions is the new adidas flagship concept store, which seamlessly integrates 
hyper-local products with a curated selection from its sport-meets-style collection.   

MENSHO X, the bold evolution of Japan’s renowned ramen house MENSHO TOKYO, presents a fast-casual 
ramen experience where speed, craft and innovation come together in perfect balance. Helmed by 
celebrated ramen maestro Chef Tomoharu Shono, MENSHO X delivers a soulful ramen experience where 
every bowl is a showcase of precision, creativity and culinary mastery — crafted with seasonal ingredients 
and handcrafted wheat noodles. 

Said Chef Tomoharu Shono of MENSHO X: “When I started MENSHO in 2005, it was born from a deep love 
for ramen and a dream to connect people through a bowl of warmth and comfort. Every step since has 
been a journey of learning, sharing and growth. With MENSHO X, I wanted to create a ramen experience 
that reflects the rhythm of today’s world – fast, bold and full of energy. Singapore is the perfect place to 
launch this global debut, where diverse palates and a dynamic dining culture come together. I’m deeply 
honoured to begin this chapter here and I look forward to sharing the evolving spirit of MENSHO X with 
the world.” 

Shining a spotlight on Thai dessert culture, Homm reimagines traditional sweets, serving up crowd 
favourites like Thai tea bingsu and shokupan in a playful, cafe-style setting. Senmo Coffee brings a 
contemporary café concept to WEAVE, blending ocean-inspired elements with minimalist aesthetics. The 
brand offers speciality brews with a Southeast Asian twist, including creations such as Pandan Coconut 
Latte and Rose Latte, infusing local flavours into everyday coffee moments. 

Din Tai Fung will also make its return in a refreshed setting, continuing to serve its signature repertoire of 

comforting Chinese cuisine. In a notable first, this new concept will unveil Din Tai Fung’s inaugural cocktail 

bar in Asia.  
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Black Olive Bread with Spreads will be available at Singapore’s first Standard Bread outlet at WEAVE. 
PHOTO CREDIT: STANDARD BREAD. 

Returning to the spotlight is popular Korean bakery Standard Bread, set to open its first international 
outlet at WEAVE. The artisanal bakery brings to Singapore its signature salted butter bread alongside a 
variety of French toasts, spreads and soups. Exclusive to the RWS store are new items such as Maple 
Bacon & Garlic Toast and Truffle Mushroom & Cheese Toast. 

Marking his highly anticipated foray into the Singapore dining scene, Michelin-starred chef Paul Pairet will 
debut two new concepts at WEAVE. Moutarde offers modern interpretations of French classics including 
grilled meats, stews, quiches and charcuterie, while Sundae Royale is an ice cream parlour offering freshly 
churned soft-serve and sorbets with unique flavour pairings. 

Adding to the culinary experience is homegrown favourite Old Seng Choong, which will bring its signature 
Singapore-inspired bakes to visitors at the resort, blending nostalgic flavours with elegant presentation 
and small-batch craftsmanship.  

Brisa, a Singapore-based multi-brand concept store, will introduce its thoughtfully curated world of 
European resort wear, artisanal accessories and lifestyle pieces to WEAVE. Founded by a fashion 
industry veteran with a passion for craftsmanship and individuality, Brisa caters to discerning shoppers 
seeking versatile and high-quality pieces. The boutique will feature exclusive labels such as Devotion 
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Twins, Pearl & Caviar and Dragon Diffusion — all set within a warm, design-led space that blends style 
with storytelling. 

Rounding out the lineup is Tivoli Coffee House, a new garden café concept that blends the charm of nature 
with a diverse menu of local and western favourites, including Singapore Laksa and Dutch Baby Pancakes 
served in a relaxed, greenery-filled atmosphere. 

Retail and dining experiences at WEAVE will open progressively. For more information on upcoming 
brands and retail information, please see ANNEX C. More information is also available at:  
http://www.rwsentosa.com/weave. 

–  Ends – 

 

 

ABOUT RESORTS WORLD SENTOSA 

Resorts World Sentosa (RWS), Asia's premium lifestyle destination resort, is located on Singapore's resort 
island of Sentosa. Spanning 49 hectares, RWS is home to world-class attractions including Universal 
Studios Singapore and Adventure Cove Waterpark, as well as one of Southeast Asia's leading marine 
institutes, comprising Singapore Oceanarium — opening on 23 July 2025 — and the Research and 
Learning Centre. Complementing this are six unique luxury hotels, the premier Resorts World Convention 
Centre and a casino. RWS offers award-winning dining experiences and exciting cuisines from around the 
world helmed by celebrity chefs, establishing itself as a key player in Singapore's vibrant and diverse dining 
scene and a leading gourmet destination in Asia for epicureans. The integrated resort also offers world-
class entertainment, from star-studded concerts to immersive exhibitions. RWS is the first integrated 
resort to be inducted into the TTG Travel Hall of Fame in 2023 after being named "Best Integrated Resort" 
for 10 consecutive years at the TTG Travel Awards, which recognises the best of Asia-Pacific's travel 
industry.  

RWS is wholly owned by Genting Singapore, a company of the Genting Group. For more information, 
please visit www.rwsentosa.com. 

 

       /ResortsWorldatSentosa                       @rwsentosa 

 

MEDIA CONTACTS 

Resorts World Sentosa 
Rahimah Rashith 
Tel: +65 85229185 
Email: rahimah.rashith@rwsentosa.com 
 

We. Communications (for Resorts World Sentosa) 
Elizabeth Lim 
Tel: +65 97826960 
Email: elim@we-worldwide.com 

http://www.rwsentosa.com/weave
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fprotect.checkpoint.com%2Fv2%2Fr01%2F___http%3A%2F%2Fwww.rwsentosa.com%2F___.YzJ1OndlY29tbXVuaWNhdGlvbnM6YzpvOjU5ZDg0ODA1Y2M1ZGE2NWQ0YjkxNjcwYjI4ZjQ5NjkwOjc6NzUwNjpkNWIyM2Q0MzdhZjFiNjc2MTVlYWMzNTE1NDAzNzU1NjdiYTcxNTRkNDczNTllNTJhMWIwZjc2OWE2OGE5NGViOmg6VDpG&data=05%7C02%7Celim%40wecommunications.com%7C2e23febe6b684f62fb4a08dd8df03f99%7C3ed60ab455674971a5341a5f0f7cc7f5%7C0%7C0%7C638822785221161687%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=i20zOODBjQ5SeCPucmMI0YzuFP9Oyva%2FiEjPNMu%2BwTU%3D&reserved=0
mailto:rahimah.rashith@rwsentosa.com
mailto:elim@we-worldwide.com
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EDITORS’ NOTES 

 

1. Please note that “WEAVE” should be written in full uppercase letters in all references. 
2. Please use the accompanying image captions for visuals downloadable here. 

3. Images to be attributed to: Resorts World Sentosa (圣淘沙名胜世界) unless indicated otherwise. 

 
  

https://drive.google.com/drive/folders/1Ijhd9VToJYUowZJ_d0-ly8OSf-omfoC5?usp=sharing
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ANNEX A – WEAVE DESIGN HIGHLIGHTS: ARCHITECTURAL ELEMENTS 
 

 
As a design-led destination, WEAVE integrates nature, architecture and culture to create an immersive, 
multi-level journey inspired by the island’s landscape and tropical charm. 
 

No Feature Description 

1 Thematic Zones WEAVE’s thematic zones closely mirror the concept of elevation in a 
rainforest.  

Basement 1 and Level 1 

Guests will embark on an enchanting journey through a layered rainforest-
inspired sequence — beginning with the shade and stillness of the Ferns and 
Cycads Valley, which aims to mirror that of a lush oasis and the Tropical 
Gallery, mirroring the diversity of the wild to bring a refreshing and 
rejuvenating experience.  

Level 2 

WEAVE is transformed into a sun-dappled garden oasis, providing a burst of 
life and visual allure. This floral-strewn paradise integrates vibrant blooms 
that act as visual magnets, inviting guests to explore and discover Hidden 
Treasures. Trailing plants, canopy-extending trees and floral bursts tie the 
levels together, creating a unique and unforgettable experience within a 
green sanctuary.  

2 WEAVE Material 
Palette 

A reflection of the diverse hues discovered in the sedimentary rocks along 
Siloso Headlands’ coast, WEAVE’s material palette features thoughtful 
integration of landscaping and distinctive local cultural cues — paying 
homage to the local landscape.  

Showcasing the rich tones of brown and yellow, alongside the incorporation 
of rough and grainy textures, the material palette adds depth and 
understanding to the space, bringing visitors closer to the outdoors. 

3 Lifestyle Villas  Lifestyle Villas are standalone flagship shops with an iconic design and lush 
greenery that feature expansive glass façades that open gracefully to nature 
while accommodating multi-storey decks. These decks overlook animated, 
street-like corridors adorned with greenery and seasonal activities, creating 
an extraordinary space where community and nature converge.  There will 
be three Lifestyle Villas at WEAVE, one of which will house the renowned 
Pierre Hermé Paris. 
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ANNEX B – WEAVE DESIGN HIGHLIGHTS: SUSTAINABILITY ELEMENTS 

 
As part of RWS’ commitment to become a carbon neutral destination by 2030, WEAVE is built with 
sustainability in mind with strategies that aim to lower carbon footprint, reduce energy usage and 
enhance long-term resilience. 
 

No Feature Description 

1 Reduced solar 
heat 

Improved ethylene tetrafluoroethylene (ETFE) roofing reduces solar heat 
transmission by up to 80 %. A semi outdoor space that is sheltered by the 
ETFE canopy allows fresh air to cross ventilate WEAVE. 

2 Rainwater 
harvesting 
systems 

To reduce water consumption, rainwater is collected and channelled to 
harvesting tanks and used to irrigate plants.  

3 Recyclable and 
sustainable 
materials 

WEAVE utilised recyclable steel structures to reduce wastage and 
consumption of new materials. 
 
About 73% of constructed floor area is built with structural steel 
composition, thereby reducing the overall concrete usage and lowering 
embodied carbon. Furthermore, all the concrete used is rated Singapore 
Green Building Product (SGBP) 4-ticks, indicating their higher environmental 
standards.   
 

4 Enhancing 
thermal comfort 

WEAVE’s passive architectural design allows natural ventilation through its 
space, enhanced with HVLS fans and jet fans. Hence, outdoor seating areas 
at WEAVE remain cool and comfortable.  
 
An innovative heat pump technology repurposes byproduct from RWS 
hotels' hot water generation to create cooled air, lowering reliance on 
conventional mechanical cooling. 
 
Enhanced weather sensors monitor micro-climates across WEAVE and 
provide data to automatically drive the HVLS fans and jet fans through our 
cloud building management system. 
 

5 Green walls and 
roof 

Green walls and roof support in lowering the temperature and mitigating 
Singapore’s Urban Heat Island effect. They also provide fresh air and shade, 
contributing to the overall well-being of the community, creating a 
comfortable environment. 
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ANNEX C – WEAVE TENANT INFORMATION 
Please note that this is not an exhaustive list. 
 
 

No Tenant Description 

1 adidas adidas will open a new flagship concept store at WEAVE, integrating hyper-
local products with a curated selection from its sport-meets-style collection.    

2 Asian Dining 
Food Hall 

Delivering a lively and family-friendly concept, the Asian Dining Food Hall 
takes inspiration from modern food halls around Asia, bringing with it a blend 
of diverse and rich food offerings. The Asian-themed space will offer diners 
the opportunity to immerse themselves into the region’s food culture and 
enjoy some of Southeast Asia’s most iconic dishes such as Singapore’s Laksa 
and Indonesia’s Mie Bakso through a communal dining experience.  

3 BIRKENSTOCK BIRKENSTOCK is set to unveil its most immersive concept store yet in 
Singapore. Located at WEAVE, Resorts World Sentosa, the new store is 
designed as a fully experiential space that brings the brand’s heritage and 
philosophy to life. A striking natural cork façade—a tribute to BIRKENSTOCK’s 
signature footbed material—sets the tone, while wellness-inspired features 
such as a foot reflexology path and a dedicated kids’ mural zone, created in 
collaboration with a local artist, invite deeper engagement. This new concept 
continues BIRKENSTOCK’s design-led retail approach, showcasing its iconic 
footwear, premium collections and care essentials offerings in a space where 
function meets quality.  

4 Coach Coach will debut a new concept store featuring visual elements introduced 
for the first time globally. The space will house Singapore’s first Coach Coffee 
Shop, presenting the full expression of the Coach brand through an all-day 
menu of breakfast items, sandwiches, its signature soft serve program and a 
curated coffee and tea selection. A Resorts World-exclusive flavour is also 
planned for launch at this location. 

5 CHAGEE Fans of international tea brand CHAGEE can now enjoy its signature brews at 
the newly opened Tea Bar at WEAVE. As with all CHAGEE Tea Bars, the space 
offers a warm and inviting environment, perfect for a quick recharge in the 
middle of a busy day. Drawing inspiration from its waterfront surroundings, 
the store features organic curves and soft flowing forms that create a tropical 
and tranquil ambience. Customers can also browse a selection of curated 
merchandise while picking up their favourite CHAGEE brews to go. 

6 Chatterbox Known for its Mandarin Chicken Rice, Chatterbox expands its offerings with 
a live seafood display and modern interpretations of Singaporean flavours 
such as Char Kway Teow and Lobster Laksa. Exclusive seafood options such 
as Chilli Crab are also available, with limited portions daily. A full beverage 
programme features local-inspired cocktails, wines and craft beers, 
thoughtfully paired with its menu. 
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7 DRIM Gold Expanding on the success of DRIM Korean Steakhouse, DRIM Gold will 
introduce a premium, design-forward dining experience at WEAVE. This 
modern Hanok-inspired steakhouse blends traditional Korean aesthetics with 
refined minimalism, offering curated cuts of beef and pork sourced from top 
farms worldwide. Guests are guided through rare heritage ingredients, aged 
charcoal grilling, ceremonial banchan and bespoke drink pairings — served 
across private rooms, counter seats and alfresco café tables. 
 

8 Din Tai Fung Din Tai Fung, will return in a refreshed setting, continuing to serve its 
signature repertoire of comforting Chinese cuisine. Guests can expect time-
honoured favourites alongside RWS-exclusive creations, thoughtfully 
prepared with premium ingredients. 
 
In a notable first, this new concept will unveil Din Tai Fung’s inaugural cocktail 
bar in Asia. Conceived as a refined prelude to the dining experience, the 
welcome bar features specially crafted cocktails named Din, Tai and Fung, 
signature creations at the heart of the bar menu. Each is inspired by the 
brand’s essence and intentionally crafted to complement its distinctive 
flavours and signature dishes. 

9 Homm Homm will introduce a playful café-style concept at WEAVE, serving Thai-
inspired desserts that blend tradition and creativity. Highlights include Thai 
tea bingsu and shokupan toast, alongside other crowd favourites. 

10 IRVINS Homegrown snack brand IRVINS is set to unveil a new open-space kiosk 
concept in its iconic yellow hues at WEAVE, providing convenient grab-and-
go access to its signature salted egg yolk snacks. Renowned for bold flavours 
and a Dangerously Addictive™ crunch, IRVINS will offer signature favourites 
like salted egg fish skin and potato chips, along with seasonal exclusives and 
curated gift sets. 

11 JUMBO Premium JUMBO Premium marks a new chapter for JUMBO Seafood, inviting diners to 
enjoy Singapore-style seafood, including the famous Singapore Chill Crab and 
Black Pepper Crab. Their exclusive Dim Sum selection features daily artisanal 
creations. 

12 Le Petit Society Le Petit Society, a homegrown Singaporean family lifestyle brand, brings over 
a decade of quality childrenswear to WEAVE. Known for its stylish and 
comfortable outfits for babies and kids — from swimwear and pyjamas to 
backpacks and soft toys — the experiential store will also feature 
customisation counters, interactive features and a photo booth, creating a 
playful space for families to personalise products and capture vacation 
memories together. 
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13 MENSHO X MENSHO X, a new concept by renowned ramen chef Tomoharu Shono, brings 
a fast-casual take on modern Japanese ramen to WEAVE. Designed for 
today’s fast-paced lifestyle, MENSHO X delivers quick yet refined bowls that 
reflect a balance of tradition and innovation. Chef Shono, founder of 
MENSHO TOKYO and several acclaimed ramen concepts, has earned multiple 
accolades including the TRY (Tokyo Ramen of the Year) Awards and features 
in Michelin and ZAGAT. 

14 Old Seng Choong Adding to the culinary experience is homegrown favourite Old Seng Choong, 
which will bring its signature Singapore-inspired bakes to the resort, blending 
nostalgic flavours with elegant presentation and small-batch craftsmanship. 
The new open-concept bakery invites guests to experience the sights and 
aromas of freshly baked pastries, straight from the oven, set against a warm 
Peranakan-Inspired backdrop. Exclusive cookies and treats will also be 
available at this RWS flagship outlet. 

15 Paul Pairet Marking his highly anticipated foray into the Singapore dining scene, 
Michelin-starred chef Paul Pairet will debut two new concepts at 
WEAVE. Moutarde is a French kitchen, serving modern interpretations of 
French classics including grilled meats, stews, quiches and charcuterie, 
while Sundae Royale is an ice cream parlour offering freshly churned soft-
serve and sorbets with unique flavour pairings. 

16 Peking Chamber Peking Chamber (Siji Minfu) will join WEAVE with a modern Chinese dining 
concept that brings refined Beijing cuisine to an international audience. 
Offerings include their signature duck, which is roasted in a charcoal oven 
and intricately plated to appeal every guest. Founded in 2008, Peking 
Chamber offers high quality and high cost-effectiveness. It has been on 
Dianping's "Must-eat List" for eight consecutive years and a Michelin 
recommended restaurant for three consecutive years.  

17 Pierre Hermé 
Paris 

Dubbed the “Picasso of Pastry,” Pierre Hermé will make his Singapore debut 
at Resorts World Sentosa with Pierre Hermé Paris — an immersive two-
storey flagship Maison at WEAVE. The space will present a curated selection 
of signature creations including the iconic Ispahan, Tarte Infiniment Vanille 
and Macaron Mogador, alongside Singapore exclusives crafted specially for 
the occasion.  

18 Propeller Propeller, Singapore’s first dedicated drone and 360 camera store, brings 
over a decade of industry expertise to WEAVE with immersive, hands-on 
workshops designed for both adults and children. Known for its accessible 
and interactive programmes, the new outlet will feature two signature 
offerings: drone flying and 360 camera workshops held in custom-built 
indoor classrooms and flying zones.  
 
Combining theory, practical experience and post-editing guidance, the 
workshops will be ideal for families, hobbyists and professionals. Participants 
can also enjoy exclusive incentives on hardware purchases following each 
session. 
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19 Senmo Coffee Senmo Coffee brings a contemporary café concept to WEAVE, blending 
ocean-inspired elements with minimalist aesthetics. The brand offers 
speciality brews with a Southeast Asian twist, including creations such as 
Pandan Coconut Latte and Rose Latte, infusing local flavours into everyday 
coffee moments. 

20 Standard Bread Standard Bread, a popular Korean bakery by Glow Seoul, will open its first 
international outlet at WEAVE. Known for its signature salted butter bread 
and artisanal offerings baked fresh every 30 minutes, the bakery will serve an 
array of French toasts, spreads and soups. The RWS outlet will also feature 
exclusive menu items such as Maple Bacon & Garlic Toast and Truffle 
Mushroom & Cheese Toast. 

21 Tivoli Coffee 
House 

Tivoli Coffee House draws inspiration from the famed garden in Copenhagen, 
offering a café experience set amidst greenery and natural elements. 
Complementing the overall ambience of WEAVE, the café serves a menu of 
comforting local and Western favourites in a relaxed, garden-inspired setting. 

22 Vilebrequin Vilebrequin will launch a new flagship store at WEAVE, bringing a relaxed yet 
refined coastal aesthetic to the space. The new flagship will showcase the 
brand’s full lifestyle collection of resort wear and swimwear for men, women 
and children, alongside exclusive limited-edition pieces and bespoke 
personalisation services. Known for its vibrant colours, tailored cuts and 
playful sophistication, Vilebrequin’s debut at the resort will infuse the 
destination’s fashion offering with an effortless, Riviera-inspired elegance. 

23 VILLA D'ÉTÉ VILLA D'ÉTÉ makes its elegant debut at WEAVE, inviting you to experience the 
sun-drenched charm of the French Riviera through a curated collection of 
resort wear, swimwear and artisanal accessories. Discover pieces from 
esteemed European labels including Gas Bijoux, Poupette St Barth, Gilis, 
Uzurii, MERAKI and Inoui Editions — each selected for their craftsmanship, 
quality and Riviera spirit. 
 

24 WeWa WeWa brings the bold spirit of Middle Eastern street food to Resorts World 
Sentosa, serving up fresh, crave-worthy shawarma, falafel and vibrant salads 
in a fast-casual setting that is big on flavour and energy. Designed for today’s 
ever-moving diners, the space combines street-style authenticity with a 
modern vibe, perfect for quick bites or laid-back gatherings. 

25 Xing Yue Xuan JUMBO Group's newest concept, Xing Yue Xuan, invites you to experience 
premium seafood-forward Cantonese dining, where each dish is meticulously 
crafted with passion and flair. Step into an intimate courtyard-inspired space 
influenced by Chao Shan architecture and experience handcrafted dim sum, 
mindfully curated Executive Set Lunch and Tasting Menus, as well as an 
exquisite wine selection. 
 

 

 


